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October  26,  1 984 


NO  ITEM  TO  INSERT 


NO  ITEM  TO  INSERT 


Dear 

NO  ITEM  TO  INSERT 


Although  you  were  not  a  member  in  1984,  INPUT  is  hopeful  you  will  reconsider  for 
1985.  Therefore,  we  are  allowing  you  the  same  discount  structure  as  our  current 
clients  will  receive  for  early  payment. 

Both  the  Market  Analysis  and  Planning  Service  (MAPS)  and  the  Company  Analysis 
and  Monitoring  Program  (CAMP)  will  be  expanded  and  improved  in  1985. 

COMPANY  ANALYSIS  AND  MONITORING  PROGRAM 

o         CAMP  Highlights  and  Financial  Updates  will  be  grouped  into  the  following 
vendor  categories: 

Category  I        -    Processing  Services 
Category  II       -    Software  Products 

Category  III       -    Professional  Services  and  Turnkey  Systems 

Each  category  will  be  delivered  in  a  separate  binder  with  the  appropriate  index  of  its 
contents. 

o        Expanded  Vendor  Financial  Watch  (VFW)  series:  this  popular  guarterly 

compilation  of  publicly  held  information  services  vendors  will  have  more  firms 
represented,  more  revenue  and  net  income  analysis,  and  an  executive 
summary  commentary  (in  "bullet"  format)  of  the  data  so  that  clients  may 
include  the  graphs  and  data  analysis  of  the  industry  in  their  regular  manage- 
ment reporting.  Also  included  will  be  a  guarterly  analysis  of  the  acguisition 
activity  that  has  taken  place  in  the  information  services  industry. 

MARKET  ANALYSIS  AND  PLANNING  SERVICE 

o         MAPS  will  include  a  number  of  innovations,  including: 

More  reports  per  program:  1985  programs  will  have  eight  reports  each, 
versus  six  for  1984. 

Expanded  coverage:  you've  asked  for  more  analysis  in  a  number  of  key 
areas.  Here  they  are: 
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Market  Sector  Reports;  in  1985  we  will  be  analyzing  18  addi- 
tional market  sectors  to  provide  you  with  a  greater  level  of 
market  detail  than  ever  before. 

More  emphasis  on  applications  software,  professional  services, 
and  turnkey  systems:  a  good  portion  of  the  expanded  coverage 
in  1985  will  focus  on  these  key  delivery  modes. 

Update  reports:  we  will  expand  the  concept  of  updated  reports 
(initiated  in  1984  with  our  loose-leaf-bound  annual  reports 
series).  In  1985  topics  such  as  micro-mainframes,  fourth- 
generation  languages,  and  pricing  will  be  covered  in  this  format 
for  the  period  1985-1990. 

New  deliverables:  we've  added  an  "Executive  Viewpoint"  newsletter 
from  Peter  Cunningham,  INPUT'S  president.  This  monthly  publication 
will  highlight  and  interpret  key  developments  that  deserve  executive 
management  attention. 

Personal  attention:  we  want  to  be  available  when  you  need  us.  INPUT 
senior  staff  is  on  call  when  you  visit  our  facilities.  We  also  can  provide 
timely  presentations  to  your  management  meetings  and  conferences  (at 
no  extra  charge  if  we  are  traveling  in  your  area). 

We  are  pleased  to  offer  these  additional  services  to  current  subscribers  at  no 
increase  in  price.  Clients  who  renew  and  send  their  payment  by  December  I,  1984 
will  receive  a  5%  discount  off  the  total  fee  in  addition  to  the  normal  10%  discount 
for  MAPS/CAMP  subscribers.  Renewals  received  after  December  I,  will  be  invoiced 
at  the  full  subscription  fee. 

Enclosed  are  authorization  forms  defining  the  programs  for  1985.  Please  note  that 
additional  programs  are  available  at  a  discounted  incremental  fee. 

Thanks  again  for  your  support  this  past  year.  We  look  forward  to  receiving  your 
renewal  so  that  we  may  continue  to  be  a  key  information  resource  for  your  critical 
market  planning  decisions. 

Sincerely, 


George  D.  Hunter 
Principal  Consultant 

GDH:ph 
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Dear 

NO  ITEM  TO  INSERT 


Your  support  of  our  research  programs  this  past  year  has  been  greatly  appreciated. 

Based  on  your  feedback,  the  1985  Market  Analysis  and  Planning  Service  (MAPS) 
programs  have  been  expanded  and  contain  a  number  of  innovations,  including: 

More  reports  per  program:  1 985  programs  have  eight  reports  each, 
versus  six  for  1984. 

New  deliverables:  we've  added  an  "Executive  Viewpoint"  newsletter 
from  Peter  Cunningham,  INPUT'S  president.  This  monthly  publication 
will  highlight  and  interpret  key  developments  deserving  executive 
management  attention. 

Expanded  coverage:  you  asked  for  more  analysis  in  a  number  of  key 
areas.  Here  they  are: 

Market  sector  reports:  in  1985  we  will  be  analyzing  18 
additional  market  sectors  providing  you  with  a  greater  level  of 
market  detail  than  ever  before. 

More  emphasis  on  application  software,  professional  services, 
and  turnkey  systems:  a  good  portion  of  the  expanded  coverage 
for  1985  focuses  on  these  key  delivery  modes. 

Updated  reports:  we  will  expand  the  concept  of  updated  reports 
(initiated  in  1984)  with  our  loose-leaf-bound  annual  report  series.  In 
1985  the  topic  areas  of  micro-mainframes,  fourth-generation 
languages,  and  pricing  will  be  covered  in  this  format. 

Personal  attention:  we  want  to  be  available  when  you  need  us.  INPUT 
senior  staff  is  on-call  when  you  visit  our  facilities.  We  also  can  provide 
timely  presentations  to  your  management  meetings  and  conferences  (at 
no  extra  charge  if  we  are  traveling  in  your  area). 
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We  are  pleased  to  report  that  all  of  this  additional  service  is  available  to  you  at  no 
increase  in  price. 

The  enclosed  authorization  form  will  enable  you  to  select  the  programs  that  best 
support  your  critical  business  decisions  for  1985.  Please  note  that  additional 
programs  are  available  at  a  very  attractive  incremental  charge. 

If  we  receive  your  renewal  subscription  fee  before  December  I,  1984,  as  a  current 
subscriber  you  may  deduct  5%  from  your  fee. 

Thanks  again  for  your  business  this  past  year.  We  look  forward  to  remaining  as  an 
important  information  resource  for  your  critical  market  planning  decisions. 

Best  regards, 


???  Thomas  M.  Cannon 

Title  Vice  President,  Marketing  and  Sales 
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Dear 

NO  ITEM  TO  INSERT 


Your  support  of  our  research  programs  this  past  year  has  been  greatly  appreciated. 

Both  the  Market  Analysis  and  Planning  Service  (MAPS)  and  the  Company  Analysis 
and  Monitoring  Program  (CAMP)  will  be  expanded  and  improved  in  1985. 

COMPANY  ANALYSIS  AND  MONITORING  PROGRAM 

°        CAMP  Highlights  and  Financial  Updates  will  be  grouped  into  the  following 
vendor  categories: 

Category  I        -    Processing  Services 
Category  II       -    Software  Products 

Category  III       -    Professional  Services  and  Turnkey  Systems 

Each  category  will  be  delivered  in  a  separate  binder  with  the  appropriate  index  of  its 
contents. 

°        Expanded  Vendor  Financial  Watch  (VFW)  series;  this  popular  quarterly 

compilation  of  publicly  held  information  services  vendors  will  have  more  firms 
represented,  more  revenue  and  net  income  analysis,  and  an  executive 
summary  commentary  (in  "bullet"  format)  of  the  data  so  that  clients  may 
include  the  graphs  and  data  analysis  of  the  industry  in  their  regular  manage- 
ment reporting.  Also  included  will  be  a  quarterly  analysis  of  the  acquisition 
activity  that  has  taken  place  in  the  information  services  industry. 

MARKET  ANALYSIS  AND  PLANNING  SERVICE 

o         MAPS  will  include  a  number  of  innovations,  including: 

More  reports  per  program:  1985  programs  will  have  eight  reports  each, 
versus  six  for  1 984. 

Expanded  coverage:  you've  asked  for  more  analysis  in  a  number  of  key 
areas.  Here  they  are: 
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Market  Sector  Reports;  in  1985  we  will  be  analyzing  18  addi- 
tional market  sectors  to  provide  you  with  a  greater  level  of 
market  detail  than  ever  before. 

More  emphasis  on  applications  software,  professional  services, 
and  turnkey  systems:  a  good  portion  of  the  expanded  coverage 
in  1985  will  focus  on  these  key  delivery  modes. 

Update  reports:  we  will  expand  the  concept  of  updated  reports 
(initiated  in  1984  with  our  loose-leaf-bound  annual  reports 
series).  In  1985  topics  such  as  micro-mainframes,  fourth- 
generation  languages,  and  pricing  will  be  covered  in  this  format 
for  the  period  1985-1990. 

New  deliverables:  we've  added  an  "Executive  Viewpoint"  newsletter 
from  Peter  Cunningham,  INPUT'S  president.  This  monthly  publication 
will  highlight  and  interpret  key  developments  that  deserve  executive 
management  attention. 

Personal  attention:  we  want  to  be  available  when  you  need  us.  INPUT 
senior  staff  is  on  call  when  you  visit  our  facilities.  We  also  can  provide 
timely  presentations  to  your  management  meetings  and  conferences  (at 
no  extra  charge  if  we  are  traveling  in  your  area). 

We  are  pleased  to  offer  these  additional  services  to  current  subscribers  at  no 
increase  in  price.  Clients  who  renew  and  send  their  payment  by  December  I,  1984 
will  receive  a  5%  discount  off  the  total  fee  in  addition  to  the  normal  10%  discount 
for  MAPS/CAMP  subscribers.  Renewals  received  after  December  I,  will  be  invoiced 
at  the  full  subscription  fee. 

Enclosed  are  authorization  forms  defining  the  programs  for  1985.  Please  note  that 
additional  programs  are  available  at  a  discounted  incremental  fee. 

Thanks  again  for  your  support  this  past  year.  We  look  forward  to  receiving  your 
renewal  so  that  we  may  continue  to  be  a  key  information  resource  for  your  critical 
market  planning  decisions. 

Sincerely, 


•  •  •  Thomas  M.  Cannon 

Title  Vice  President,  Marketing  and  Sales 
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P.O.  Box  1 548 
Tampa,  FL  33601 
Elliott 

index2.    Mr.  Joseph  J.  Bird 
Manager,  Business  Planning  Contract  Services 
BABCOCK  &  WILCOX  COMPANY 
P.O.  Box  1260 
Lynchburg,  VA  24505 
Mr.  Bird 

index3.    Mr.  Jack  R.  Borbely 
District  Manager 
AT&T  COMMUNICATIONS 
202  Johnson  Road,  Room  I J2 1 
Morris  Plains,  NY  07950 
Jack 

index4.    Mr.  George  Grodahl 
Partner 

BROADVIEW  ASSOCIATES 
2115  Linwood  Avenue 
Fort  Lee,  NJ  07024 
Mr.  Grodahl 

index5.    Mr.  J.M.  Wertheim 
IBM  CORPORATION 
Department  10/691 
Loc.  2C-92 
Old  Orchard  Road 
Armonk,  NY  10504 
John 
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index9.    Mr.  Richard  E.  Bibaud 
Vice  President 

AVCO  COMPUTER  SERVICES 
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Senior  Vice  President 
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STRATEGIC  INFORMATION 
80  Blanchard  Road 
Burlington,  MA  01803 
Ms.  Lake 

index  1 3.    Mr.  Richard  Kirchberger 
Senior  Market  Research  Analyst 
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Manager,  International  Business  Development 
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Mr.  Mills 

indexl5.    Ms.  Sally  A.  Smith 
Director,  Commercial  Development  Division 
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7800  East  Orchard  Road 
Suite  200 
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index  1 6.    Ms.  Gail  Lepard 
Director,  Corporate  Market  Research 
COMPUTER  SCIENCES  CORPORATION 
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Building  A 
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Gail 

index  1 7.    Mr.  Bob  Bender 
ELECTRONIC  DATA  SYSTEMS 
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Bob 
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Director,  Marketing 
HOGAN  SYSTEMS 
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Gary 
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Vice  President,  Business  Development 
LITTON  MELLONICS 
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Associate  Director,  Diversification 
LOCKHEED  CORPORATION 
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George 
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Marketing  Specialist 
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Your  support  of  our  research  programs  this  past  year  has  been  greatly 
appreciated . 

Both  the  Market  Analysis  and  Planning  Service  (MAPS)  and  the  Company 
Analysis  and  Monitoring  Program  (CAMP)  will  be  expanded  and  improved 

N>i3>    in  1985  • 

o    CAMP  Highlights  and  Financial  Updates  will  be  grouped  into  the  following 
vendor  categories: 

Category  I        -    Processing  Services 
Category  II      -    Software  Products 

Category  III     -    Professional  Services  and  Turnkey  Systems 
Each  category  will  be  delivered  in  a  separate  binder  with  the  approp- 
-IjQlu*       riate  index  of  its  contents. 

oMAJ^S  will  include  a  number  of  innovations,  including: 

0      More  reports  per  program:     1985  programs  have  eight  reports 
each,  versus  six  for  1984. 

i7        j  j  you've  asked  for_more  analysis  in  a.inumber 

o      Expanded  coverage:  ■WcVS-TEtdde*-ari^,Trx^ 
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Market  Sector  Reports:  in  1985  we  will  be  analyzing  18  addi- 
tional market  sectors  to  provide  you  with  a  greater  level  of 
market  detail  than  ever  before. 

More  emphasis  on  applications  software,  professional  services, 
and  turnkey  systems:     a  good  portion  of  the  expanded  coverage 
in  1985  will  focus  on  these  key  delivery  modes. 


vendor  financial  watch  (VFW)  aaalys±s :     this  popular 
quarterly  compilation  of  publicly  held  information  services 
vendors  will  have  more  firms  represented,  more  revenue  and 
net  income  analysis,  and  an    executive  summary  commentary 
(in  "bullet"  format)  of  the  data  so  that  clients  may  include 
the  graphs  and  data  analysis  of  the  industry  in  their  regular 
management  reporting. 

Updated  reports:     we  will  expand  the  concept  of  updated  reports 
(initiated  in  1984^with  our  loose-leaf-bound  annual  report  series^ 
In  1985  topics  such  as  micro-mainframes,  fourth-generation  lan- 
guages, and  pricing  will  be  covered  in  this  format  for  the  period 
1985-1990. 


New  deliverables:     we've  added  an  "Executive  Viewpoint"  newsletter 
from  Peter  Cunningham,  INPUT 's  president.     This  monthly  publication 
will  highlight  and  interpret  key  developments  that  deserve  executive 
management  attention. 


o      Personal  attention:     we  want  to  be  available  when  you  need  us. 
INPUT  senior  staff  is  on  call  when  you  visit  our  facilities.  We 
also  can  provide  timely  presentation/! o  your  management  meetings 
and  conferences  (at  no  extra  charge  if  we  are  traveling  in  your 
area) . 

We  are  pleased  to  offer  these  additional  services  to  current  subscribers 
at  no  increase  in  price.     Cleints  who  renew  and  send  their  payment  by 
December  1,   1984'will  receive  (in  addition  to  a  minimum  10%  discount  for 
subscriptions  to  more  than  one  INPUT  program^a  5%  discount  off  the 
the  total  fee.     Renewals  received  ar"ter  December  1,  will  be  invoiced  at 
the  full  subscription  fee. 


Enclosed  are  authorization  forms  defining  the  programs  for  1985.  Please 
note  that  additional  programs  are  available  at  a  very  attractive  incremen- 
tal fee. 

Thanks  again  for  your  support  this  past  year.     We  look  forward  to    fO  ce*  v ^  -a-**-"  r 
y^^eW^  remaining  ^lu^jii  impoiiUutt^informatiom  resource  for  your  critical  market 
planning  decisions. 

Sincerely, 

Thomas  M.  Cannon 

Vice  President,  Marketing  and  Sales 
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NO  ITEM  TO  INSERT 


NO  ITEM  TO  INSERT 


Dear 

NO  ITEM  TO  INSERT 


Your  support  of  our  research  programs  this  past  year  has  been  greatly  appreciated. 

Based  on  your  feedback,  the  1985  Market  Analysis  and  Planning  Service  (MAPS) 
programs  have  been  expanded  and  contain  a  number  of  innovations,  including: 

More  reports  per  program:  1 985  programs  have  eight  reports  each, 
versus  six  for  1 984. 


New  deliverables:  we've  added  an  "Executive  Viewpoint"  newsletter 
from  Peter  Cunningham,  INPUT'S  president.  This  monthly  publication 
will  highlight  and  interpret  key  developments  deserving  executive 
management  attention. 

Expanded  coverage:  you  asked  for  more  analysis  in  a  number  of  key 
areas.  Here  they  are: 

Market  sector  reports:  in  1985  we  will  be  analyzing  18 
additional  market  sectors  providing  you  with  a  greater  level  of 
market  detail  than  ever  before. 

More  emphasis  on  application  software,  professional  services, 
and  turnkey  systems:  a  good  portion  of  the  expanded  coverage 
for  1985  focuses  on  these  key  delivery  modes. 

.   A  /MonA vendor  financial  wjbtch  (VjFW)  analysis:  this  popular 
I  Vyqiyfttferly  rompilatiG>rN?f  publialV  held  inf^rmafTo^  sexyic^s-— 
— vendor^^l  1 1 I^Pyf  /p°,|^HF^s  ^PP^sm\T^^(prk^^/^ue  angjie^ 
\ncQfrfe~a^¥&§?iir\d  more^^^m^e^Tary.vS' 

Updated  reports:  we  will  expand  the  concept  of  updated  reports 
(initiated  in  1984)  with  our  loose-leaf-bound  annual  report  series.  In 
1985  the  topic  areas  of  micro-mainframes,  fourth-generation 
languages,  and  pricing  will  be  covered  in  this  format. 
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October      ,  1984 


Personal  attention;  we  want  to  be  available  when  you  need  us.  INPUT 
senior  staff  is  ori^call  when  you  visit  our  facilities.  We  also  can  provide 
timely  presentations  to  your  management  meetings  and  conferences  (at 
no  extra  charge  if  we  are  traveling  in  your  area). 

We  are  pleased  to  report  that  all  of  this  additional  service  is  available  to  you  at  no 
increase  in  price. 

The  enclosed  authorization  form  will  enable  you  to  select  the  programs  that  best 
support  your  critical  business  decisions  for  1985.  Please  note  that  additional 
programs  are  available  at  a  very  attractive  incremental  charge. 

If  we  receive  your  renewal  subscription  fee  before  December  I,  1984,  as  a  current 
subscriber  you  may  deduct  5%  from  your  fee. 

Thanks  again  for  your  business  this  past  year.  We  look  forward  to  remaining  as  an 
important  information  resource  for  your  critical  market  planning  decisions. 

Best  regards, 


???  Thomas  M.  Cannon 

Title  Vice  President,  Marketing  and  Sales 

???:TMC:ml 
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NO  ITEM  TO  INSERT 


NO  ITEM  TO  INSERT 


Dear 

NO  ITEM  TO  INSERT 


Your  support  of  our  research  programs  this  past  year  has  been  greatly  appreciated. 

Based  on  your  feedback,  the  1 985^>(MAPS/programs  have  been  expanded  and  contain 
a  number  of  innovations^including:' "     'if-**  . 

More  reports  per  program;  1 985  programs  1 1  ijttBWriTge^ejgjTtj^ojls^-^-  £  i 
each,  versus  six  for  I  984.  4W5  represents  a  33%  i ncmseTn^Fnumber  r  ^T^l 

New  deliverables;  we've  added  an  "Executive  Viewpoint"  newsletter  V"***  "y^sTif* 
from  Peter  Cunningham,  INPUT'S  president.  This  monthly  publication  *** 
will  highlight  and  interpret  key  developments  deserving  executive  ^u^fc/ 

management  attention.  f\ <.  .(<.<.      i<  £  ^ 

Expanded  coverage;  you  asked  for  more  analysis  in  a  number  of  key  £  ^  a^wfc.cj  -* 
areas.  Here  they  are:  c*-^^^ 

Market  sector  reports:  iajp§§|>  we  W'H  De  analyzing  18  **v«v\<l  ^ 

additional  market  sector&providing  you  with  a  greater  level  of  g  p,  Vv 

market  detail  than  ever  before.  "^v^. 

More  emphasis  on  application  software,  professional  services,        <  *" 
and  turnkey  systems:  a  good  portion  of  the  expanded  coverage 
for  1985  focuses  on  these  key  delivery  modes. 

More  vendor  financial  watch  (VEW)  analysis:  this  popular 
quarterly  compilation  of  publictjly  held  information  services 
vendors  will  have  more  firms  represented,  more  revenue  "net 
income  analysis,  and  more  commentary. 

Updated  rppnrts:  we  will  expand  the  concept  of  updated  reports 
f  initiated  in  1 984^witru>ur  loose-leaf-bound  annual  report  series.  In 
1 985*?opic  areas  swedes  micro-mainframe5,  fourth-generation  / 
languages,  and  pricing  will  ombraoo-this  concept  of  easily  qcecsaibJe  fportAT/ 
intooetion.  ^  cohered  in  t*X  - 
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Personal  attention:  we  want  to  be  available  when  you  need  us 
INPUI  senior  staff  is  onRall  when  you  visit  our  facilities.  We  also  can 
provide  timely  presentations  to  your  management  meetings  and 
conferences  (at  no  extra  charge  if  we  are  traveling  in  your  area). 

We  are  pleased  to  report  that  all  of  this  additional  service  is  available  to  you  at  no 
increase  in  price.  . 

The  enclosed  authorization  form  will  enable  you  to  select  the  programs  which  best 
support  your  critical  business  decisions  for  1985.  Please  note  that  additional 
programs  are  available  at  a  very  attractive  incremental  charge. 

If  we  receive  your  renewal  subscription  fee  before  December  I,  1984,  as  a  current 
subscriber  you  may  deduct  "$56Q^rom  your  fee. 

Thanks  again  for  your  business  this  past  year.  We  look  forward  to  remaining  as  an 
important  information  resource  for  your  critical  market  planning  decisions. 


r 


Best  regards, 

???  TottT M.  Cannon  ,  r\. 

Tjt|e  -TfHeVi«-  t5reiid«H7' /  Mavktf/v^  -° 

???:TMC:ml 
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Dear -el  ienfe-^.  : 

y^our  support  of  our  research  programs  this  past  year  has 
been  greatly  appreciated. 


Based  on  your  feed 
uttnaad  1900  arm  or 


je-have  designed  an  expanded  and 
irciQi'iimi  uhirh  arm  ririTirrihrrl — i-n 


;er. 


^-Xhe  1985. prog rams^contain  a  number  of  innovations 


including  t 


more  reports  per  program:    1985  programs  average  8 
reports  each,    versus  6  for  1984. Tfe^F>  "T"U~  f  5T>*le 

0    new  deliverables:  we've  added  an  "executive 
yiewpoint"  newsletter  from  peter  Cunningham,  input's 
president,    this  monthly  publication  will  highl ight  and 
interpret   key  developments  deserving     executive  management 
at tent  ion. 

0    expanded  coverage:  you  asked  for  more  analysis  in  a 
number  of  key  areas,   here  they  are- 


market  sector  reports:  in 


analyzing  18 
with  a  gtfeat 


1985  we' 11  be 
additional  market  sectors,^fc£**c  providing  you 
fer  level  of  market  detail  than  ever  before. 


professional 


the  expa 
modes. 


nded 


-     more  emphasis  on  application  software, 
services  and  turnkey  systems:   a  good  portion  of 
coverage  for  1985  focuses  on  these  key  delivery 

more  vendor  financial  watch    (vfw)  analysis: 
quarterly  compilation  of  publically  held 


this  popular 

information  services  vendors  will  have  more  firms  represented, 
more  revenue  net   income  analysis  and  more  commentary. 


updated  reports:     we  will  expand  the  concept  of 
updated  reports  initiated   in  1984  with  our  loose-leaf  bound 
annual  report  series,    in  1985  topic  areas  such  as  micro- 
mainframe,   fourth  generation  langages  and  pricing  will  embrace 
this  concept  of  easily  accessible  information 

o     personal  attention:   we  want  to  be  available  when  you 
need  us.    input  senior  staff  is  on-call  when  you  visit  our 
facilities,   we  also  can  provide  timely  presentations  to  your 
management  meetings  and  conferences   (at  no  extra  charge  if  we 
are  traveling  in  your  area). 


We  are  pleased  to  report  that  all  of  this  additional 
service  is  available  to  you  at  no  increase  in  price. 
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The  enclosed  authorization  form  will  enable  you  to  select 
the  programs  which  best  support  your  critical  business 
decisions  for  1985.    please  note  that  additional   progams  are 
available  at  a  very  attractive  incremental  charge. 


fn. 


If  we  receive  your  renewal  subscription  fee  before 
december  1, 1984,   as  a  current  subscriber  you  may  deduct  *500 
from  your  fee. 

Thanks  again  for  your  part  j  ri  pat  iw  this  past  year,   we    •  - 
look  forward  to  CMmfc-tTKrtTFfl  LltruuyTTon** — 19Q5  as  -an  important /J*"*"*^*' 
information  resource  for  your  critical     market  planning 
decisions  * 

G>€r*-  VGs\     v  4jp  >   


index,name,address,salutation 
index  I.    Mr.  James  E.  Anderson 
Director,  Planning  and  Technology 
ASHLAND  AUTOMATION  SERVICES,  INC. 
3475  Dabney  Drive 
P.O.  Box  14000 
Lexington,  KY  40512 
Mr.  Anderson 

index2.    Mr.  Joseph  Southworth 
Librarian 

MANAGEMENT  SCIENCE  AMERICA 
3445  Peachtree  Road  N.E. 
Atlanta,  GA  30326 
Joe 

index3.    Ms.  Kay  Ames 
Corporate  Library 
MICHIGAN  CONSOLIDATED  GAS 
500  Griswold 
Detroit,  Ml  48226 
Kay 

index4.    Mr.  Gary  Willets 
Manager,  Marketing  Research 
NCR  CORPORATION/USDPG 

1700  S.  Patterson  Boulevard 
Dayton,  OH  45479 
Gary 

index5.    Mr.  Richard  Walter 
President 

SCIENTIFIC  COMPUTER  INC. 
1 0101  Bren  Road  East 
Minnetonka,  MN  55343 
Dick 

index6.    Mr.  Paul  M.  Roth 
President 
IDC  SERVICES 
9200  Sunset  Boulevard 
Suite  1 100 

Los  Angeles,  CA  90069 
Paul 

index7.    Mr.  Jerry  Deems 
Vice  President,  Business  Development 
METIER  MANAGEMENT  SYSTEMS,  INC. 
5884  Point  West  Drive 
Houston,  TX  77036 
Jerry 

index8.    Mr.  Phillip  A.  Moore 
Senior  Vice  President,  Business  Development 
STERLING  SOFTWARE 
370  Campbell  Centre 
Dallas,  TX  75206 
Phil 
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index9.    Mr.  Richard  Currier 
President 

WALKER  INTERACTIVE  PRODUCTS 

100  Mission  Street 

San  Francisco,  CA   940 1 5 

Mr.  Currier 

indexlO.    Mr.  Neal  Mcllvaine 
Staff  Manager 

BELL  COMMUNICATIONS  RESEARCH,  INC. 
290  West  Mount  Pleasant  Avenue 
3C,  213 

Livingston,  NJ  07039 
Neal 

indexll.    Mr.  W.  Scott  Symons 
Vice  President,  Sales  &  Marketing 
CLARK-O'NEILL,  INC. 
One  Broad  Avenue 
Fairview,  NJ  07022 
Mr.  Symons 

index  1 2.    Mr.  John  P.  Courtney 
President 

COMPUTER  TASK  GROUP 
5501  Main  Street 
Buffalo,  NY  14209 
John 

index  1 3.    Mr.  Joseph  W.  Nelson 
Manager,  Corporate  Planning 
INFORMATION  ASSOCIATES 
3000  Ridge  Road  East 
Rochester,  NY  14622 
Mr.  Nelson 

index  1 4.    Mr.  Barry  Cole 

Director,  Corporate  Marketing 

PHILADELPHIA  SUBURBAN  CORPORATION 

762  Lancaster  Avenue 

BrynMawr,  PA  19010 

Barry 

index  1 5.    Mr.  Robert  Walters 

Manager,  Market  Research 

SEI  CORPORATION 

680  East  Swedesford  Road 

Wayne,  PA    1 9087 

Bob 

index  1 6.    Mr.  John  Ryan 
President 

SUNDATA  CORPORATION 

Two  Glenhardie  Corporate  Center 

1 285  Drummers  Lane 

Wayne,  PA    1 9087 

John 
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index  1 7. 

INFORMATION  TECHNOLOGY  PROMOTION 

c/o  Overseas  Data  Service  Co.,  Ltd. 

Shugetsu  Building 

12-7  Kita  Aoyama 

3-Chome  Minato-Ku 

Tokyo  1 07  Japan 

Sir 
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-INDUSTRY-MARKETS  PROGRAM — ^ 


VERTICAL  AND  CROSS-INDUSTRY  MARKETS  REPORT  SERIES 

These  reports  provide  insight  into  the  latest  opportunities  and  caveats 
of  20  different  major  market  segments.  Each  chapter  is  a  self- 
contained  analysis  providing  five-year  (1985-1990)  user  expenditure 
forecasts  and  analysis  of  market  sizes  and  growth  rates.  Identifies  key 
events,  issues,  and  trends  related  to  user  needs  and  vendor  strategies. 
Includes  competitive  profiles  and  market  share  analysis. 

"EXECUTIVE  VIEWPOINT"  (MONTHLY  NEWSLETTER) 

This  is  a  personal  newsletter  from  Peter  Cunningham,  INPUT'S 
president.  It  highlights  and  interprets  key  events  and  trends  that  can 
have  a  major  impact  on  clients'  current  strategies  and  future  plans. 

INQUIRY  SERVICE  AND  SUPPORT 

Our  Hotline  staff  is  available  by  phone  1 1  hours  a  day  to  answer  your 
questions  on  issues,  trends,  and  events  relating  to  MAPS  1985  areas  of 
analysis.  INPUT'S  California  and  New  Jersey  research  libraries  are  also 
available  to  subscribers  who  wish  to  explore  topic  areas  in  more  depth. 


ACCESS  TO  SENIOR  INPUT  STAFF 


INPUT'S  senior  consultants  and  analysts,  many  of  whom  have  been 
watching  the  information  services  market  for  over  20  years,  are 
available  to  respond  to  your  questions. 


ON-SITE  CLIENT  PRESENTATION 


In  order  to  keep  their  entire  staff  current  on  fast-changing  industry 
developments  and  trends,  clients  receive  an  annual  presentation  at 
their  site  from  a  senior  member  of  INPUT'S  staff.  This  presentation, 
offered  in  the  fourth  quarter  of  the  year,  provides  attendees  with  a 
fresh  perspective  on  issues  of  immediate  use  for  planning  and  decision 
making.  It  is  presented  by  a  senior  executive  from  INPUT  at  your 
location  at  no  charge.  You  determine  the  attendees. 

VENDOR  FINANCIAL  WATCH  .        .  , 

T\T.       /   :  V     |T     _\  '  \  J  \ 

A  quarterly  summary  of  financial  trends  of  over  90  publicly  held 
information  services  vendors.  Shows  revenue  and  net  income  results  by 
cdmpany  for  each  of  the  last  eight  quarters,  plus  comparative  growth 
raises  on  an  annual  as  well  as  rolling  average  basis.  Summarizes  trends 
by  major  delivery  mode  arid  includes  commentary  on  acquisition  [^^J 
activities. 


ANNUAL  CLIENT  CONFERENCE 


Held  in  1985  in  San  Francisco  in  late  summer,  this  annual  conference 
enables  INPUT  domestic  and  international  clients  to  become  up  to  date 
on  industry  events  and  directions,  as  well  as  meet  INPUT'S  other  vendor 
and  user  clients.  /».  rx  if 


PROCESSING/TURNKEY  SYSTEMS  MARKETS  PROGRAM 


ANNUAL  PROCESSING/TURNKEY  "STATE  OF  THE  MARKET"  REPORT 

This  annual  report  provides  an  overview  of  key  events,  issues,  and 
trends  in  the  processing  and  turnkey  systems  portion  of  the  information 
services  marketplace.  It  includes  forecasts  of  1985-1990  market  size 
and  growth  rates  for  processing  and  turnkey  portions  of  20  vertical  and 
cross-industry  market  segments. 

SYSTEMS  INTEGRATION:  OPPORTUNITIES  AND  CHALLENGES 

Systems  integration  offers  large  contract  potential  for  vendors  skilled 
in  providing  multiple  delivery  mode  services.  Initially  government,  and 
now  commercial  sectors,  are  accelerating  their  willingness  to  embrace 
this  approach.  This  study  identifies  the  most  attractive  segments, 
profiles  the  competitive  environment,  analyzes  the  relative  potential 
of  each  major  component  of  systems  integration,  and  specifies  keys  to 
success.  Five-year  market  sizes  and  growth  rates  are  provided. 

ELECTRONIC  INFORMATION  INTERCHANGE  (Ell)  MARKET 
OPPORTUNITIES 


This  study  analyzes  the  rapidly  evolving  marketplace  of  electronic 
information  interchange  between  independent  business  entities.  The 
report  includes  profiles  of  opportunities  and  challenges  in  Ell 
application  areas  such  as  POS,  manufacturer-supplier,  provider-agent, 
software  publisher-retailer,  plus  others. 


SIX  MARKET  SECTOR  OPPORTUNITY  REPORTS 


Each  of  these  reports  provides  a  concise  profile  of  opportunities  within 
an  individual  sector  of  the  processing  and/or  turnkey  systems 
marketplace.  Included  in  each  report  are  five-year  forecasts  of  market 
size  and  growth  rate,  user  needs,  market  structure,  and  competitive 
profiles. 

Titles  for  the  1985  processing  and  turnkey  systems  program  year  are: 

-  "5  t  x. 

Check/Credit  Card  Authorization  Services  Markets 
Project  Management  Systems  Markets 
Correspondent  Banking  Services  Markets 

Opportunities  for  Selling  Services  to  Telecommunications  Firms 

Two  additional  reports  will  be  selected^by^e4ten*s^from  topics  including: 

CAD/CAM  Market  Outlook:  1985-1990 
Electronic  Funds  Transfer  Opportunities 
Tax  Processing  Markets 
Legal  Services  Markets 

Or  other  "hot"  areas  of  interest  that  may  arise  during  1985 


SOFTWARE  MARKETS  PROGRAM 


ANNUAL  SOFTWARE  "STATE  OF  THE  MARKET"  REPORT 

This  annual  report  provides  an  overview  of  key  events,  issues,  and 
trends  in  the  software  products  (mainframes  and  minicomputer  based) 
and  professional  services  portions  of  the  information  services 
marketplace.  It  includes  forecasts  of  1985-1990  market  size  and 
growth  rates  for  software  products  and  professional  services  modes  of 
20  vertical  and  cross-industry  market  segments. 

SOFTWARE  PRODUCT  PRICING  TRENDS 

Pricing  is  one  of  management's  most  critical  and  complex  product- 
related  decisions.  This  study  provides  an  up-to-date  analysis  of  pricing 
developments  for  mainframe-  and  minicomputer-based  software 
products.  The  report  includes  pricing  level  expectations  and  forecasts, 
discounting  trends,  and  discussions  of  multiple-copy  pricing,  use 
pricing,  and  innovative  terms  and  conditions. 

PROFESSIONAL  SERVICES  MARKET  DIRECTIONS 

This  report  profiles  the  rapidly  changing  character  of  the  professional 
services  marketplace.  It  analyzes  major  developments  such  as  vertical 
market  specialization;  emergence  of  strong,  national  firms;  entry  of 
vendors  from  other  delivery  modes;  and  joint  ventures.  Key  success 
factors  for  software  development,  education,  and  consulting  markets 
are  identified. 

SIX  MARKET  SECTOR  OPPORTUNITY  REPORTS 

Each  of  these  reports  provides  a  concise  profile  of  opportunities  within 
an  individual  sector  of  the  software  products  and/or  professional 
services  marketplace.  Included  in  each  report  are  five-year  forecasts 
of  market  size  and  growth  rate,  user  needs  analyses,  market  structure 
descriptions,  and  competitive  profiles. 

Titles  for  the  1985  Software  Products  and  Professional  Services 
program  year  are: 

Fourth-Generation  Languages  Market  Opportunity  Update 

Computer-Integrated  Manufacturing  (CIM)  Market  Opportunities 

Software  Applications  Development  Tools  Markets 

Data  Base  Management  Systems  Markets  ,  ,  . 

XnPut  uj'i+U  Croats,  hop 

Two  additional  reports  will  be  selected  by^e44ef¥t^from  topics  including: 
Micro-Mainframe  Links 

Applications  Software  for  Telecommunications  Firms 
Network  Management  Software 
Or  other  topics  to  be  determined 
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ANNUAL  PC/END-USER  "STATE  OF  THE  MARKET"  REPORT 

This  annual  report  provides  an  overview  of  key  events,  issues,  and 
trends  in  the  PC /End-User  portion  of  the  information  services 
marketplace.^lso  includes  forecasts  of  1985-1990  market  size  and 
growth  rates  for  the  PC  software  and  services  portion  of  20  vertical 
and  cross-industry  market  segments. 

MICRO-MAINFRAME:  PC  SOFTWARE  AND  SERVICES  MARKET  UPDATE 

Micro-mainframe  continues  to  represent  major  opportunities  and 
multiple  pitfalls  to  vendors.  This  study,  which  updates  INPUT'S 
extensive  volume  of  past  research,  provides  vendors  with  fresh  insights 
into  this  rapidly  evolving  marketplace.  Topics  addressed  include 
changing  user  decision  criteria,  successful  vendor  strategies,  and 
profiles  of  current  and  future  product  offerings.  Case  studies  will 
highlight  innovative  user/vendor  approaches. 

SELLING  PC  SOFTWARE  TO  CORPORATE  AMERICA 

Fortune  1000  firms  represent  the  bulk  of  PC  software  and  services 
revenue  opportunities  of  the  future,  yet  effective  and  efficient 
distribution  methods  for  reaching  this  huge  market  are  still  missing. 
This  report  will  provide  insights  into  ways  that  alert  vendors  can  take 
advantage  of  this  time-critical  opportunity.  Innovative  approaches  to 
selling  to  corporate  America  will  be  identified  and  assessed.  Topics 
include  user  buying  methods  and  decision  criteria,  identification  of 
distribution  channel  options,  assessment  of  current  and  emerging 
approaches,  and  case  studies.  Recommendations  will  be  provided. 

SIX  MARKET  SECTOR  OPPORTUNITY  REPORTS 

Each  of  these  reports  provides  a  concise  profile  of  opportunities  within 
an  individual  sector  of  the  PC  software  and  services  marketplace. 
Included  in  each  report  are  five-year  forecasts  of  market  size  and 
growth  rate,  user  needs  analyses,  market  structure  determinations,  and 
competitive  profiles. 

Sof+wctvc  and  SUv-vicc* 
Titles  for  the  1985  PC^End-Usec^grogram  year  are: 

Multiuser  Systems  Opportunities 

Integrated  Analysis  Systems!  (beyond  Symphony,  Framework, 
etc.)  ^\ 
PC  Software  for  Process  Control 

Sales  and  Marketing  Applications  Markets      .  . 

Two  additional  reports  eFe^be  selected  by  ,e4ie»isf  rom  topics 
including: 

Business  Graphics 

PC  Consulting  and  Education  Markets 

UNIX  Directions  and  Limits 

Or  other  topics  to  be  determined 
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INDUSTRY  MARKETS  PROGRAM-^ 


VERTICAL  AND  CROSS-INDUSTRY  MARKETS  REPORT  SERIES 


These  reports  provide  insight  into  the  latest  opportunities  and  caveats 
of  20  different  major  market  segments.  Each  chapter  is  a  self- 
contained  analysis  providing  five-year  (1985-1990)  user  expenditure 
forecasts  and  analysis  of  market  sizes  and  growth  rates.  Identifies  key 
events,  issues,  and  trends  related  to  user  needs  and  vendor  strategies. 
Includes  competitive  profiles  and  market  share  analysis. 


This  is  a  personal  newsletter  from  Peter  Cunningham,  INPUT'S 
president.  It  highlights  and  interprets  key  events  and  trends  that  can 
have  a  major  impact  on  clients'  current  strategies  and  future  plans. 


Our  Hotline  staff  is  available  by  phone  I  I  hours  a  day  to  answer  your 
questions  on  issues,  trends,  and  events  relating  to  MAPS  1985  areas  of 
analysis.  INPUT'S  California  and  New  Jersey  research  libraries  are  also 
available  to  subscribers  who  wish  to  explore  topic  areas  in  more  depth. 


INPUT'S  senior  consultants  and  analysts,  many  of  whom  have  been 
watching  the  information  services  market  for  over  20  years,  are 
available  to  respond  to  your  questions. 

ON-SITE  CLIENT  PRESENTATION 

In  order  to  keep  their  entire  staff  current  on  fast-changing  industry 
developments  and  trends,  clients  receive  an  annual  presentation  at 
their  site  from  a  senior  member  of  INPUT'S  staff.  This  presentation, 
offered  in  the  fourth  quarter  of  the  year,  provides  attendees  with  a 
fresh  perspective  on  issues  of  immediate  use  for  planning  and  decision 
making.  It  is  presented  by  a  senior  executive  from  INPUT  at  your 
location  at  no  charge.  You  determine  the  attendees. 

VENDOR  FINANCIAL  WATCH 

A  quarterly  summary  of  financial  trends  of  over  90  publicly  held 
information  services  vendors.  Shows  revenue  and  net  income  results  by 
company  for  each  of  the  last  eight  quarters,  plus  comparative  growth 
rates  on  an  annual  as  well  as  rolling  average  basis.  Summarizes  trends 
by  major  delivery  mode  and  includes  commentary  on  acquisition 
activities. 


Held  in  1985  in  San  Francisco  in  late  summer,  this  annual  conference 
enables  INPUT  domestic  and  international  clients  to  become  up  to  date 
on  industry  events  and  directions,  as  well  as  meet  INPUT'S  other  vendor 
and  user  clients.  „  ~  if 


"EXECUTIVE  VIEWPOINT"  (MONTHLY  NEWSLETTER) 


INQUIRY  SERVICE  AND  SUPPORT 


ACCESS  TO  SENIOR  INPUT  STAFF 


ANNUAL  CLIENT  CONFERENCE 


PROCESSING/TURNKEY  SYSTEMS  MARKETS  PROGRAM 


ANNUAL  PROCESSING/TURNKEY  "STATE  OF  THE  MARKET"  REPORT 

This  annual  report  provides  an  overview  of  key  events,  issues,  and 
trends  in  the  processing  and  turnkey  systems  portion  of  the  information 
services  marketplace.  It  includes  forecasts  of  1985-1990  market  size 
and  growth  rates  for  processing  and  turnkey  portions  of  20  vertical  and 
cross-industry  market  segments. 

SYSTEMS  INTEGRATION:  OPPORTUNITIES  AND  CHALLENGES 

Systems  integration  offers  large  contract  potential  for  vendors  skilled 
in  providing  multiple  delivery  mode  services.  Initially  government,  and 
now  commercial  sectors,  are  accelerating  their  willingness  to  embrace 
this  approach.  This  study  identifies  the  most  attractive  segments, 
profiles  the  competitive  environment,  analyzes  the  relative  potential 
of  each  major  component  of  systems  integration,  and  specifies  keys  to 
success.  Five-year  market  sizes  and  growth  rates  are  provided. 

ELECTRONIC  INFORMATION  INTERCHANGE  (Ell)  MARKET 
OPPORTUNITIES 

This  study  analyzes  the  rapidly  evolving  marketplace  of  electronic 
information  interchange  between  independent  business  entities.  The 
report  includes  profiles  of  opportunities  and  challenges  in  Ell 
application  areas  such  as  POS,  manufacturer-supplier,  provider-agent, 
software  publisher-retailer,  plus  others. 

SIX  MARKET  SECTOR  OPPORTUNITY  REPORTS 

Each  of  these  reports  provides  a  concise  profile  of  opportunities  within 
an  individual  sector  of  the  processing  and/or  turnkey  systems 
marketplace.  Included  in  each  report  are  five-year  forecasts  of  market 
size  and  growth  rate,  user  needs,  market  structure,  and  competitive 
profiles. 

Titles  for  the  1985  processing  and  turnkey  systemsjprogram  year  are: 

Check/Credit  Card  Authorization  Services  Markets 
Project  Management  Systems  Markets 
Correspondent  Banking  Services  Markets 

Opportunities  for  Selling  Services  to  Telecommunications  Firms 

Two  additional  reports  will  be  selected^by  elicnts^from  topics  including: 

CAD/CAM  Market  Outlook:  1985-1990 
Electronic  Funds  Transfer  Opportunities 
Tax  Processing  Markets 
Legal  Services  Markets 

Or  other  "hot"  areas  of  interest  that  may  arise  during  1985 


SOFTWARE  MARKETS  PROGRAM 


ANNUAL  SOFTWARE  "STATE  OF  THE  MARKET"  REPORT 

This  annual  report  provides  an  overview  of  key  events,  issues,  and 
trends  in  the  software  products  (mainframes  and  minicomputer  based) 
and  professional  services  portions  of  the  information  services 
marketplace.  It  includes  forecasts  of  1985-1990  market  size  and 
growth  rates  for  software  products  and  professional  services  modes  of 
20  vertical  and  cross-industry  market  segments. 

SOFTWARE  PRODUCT  PRICING  TRENDS 

Pricing  is  one  of  management's  most  critical  and  complex  product- 
related  decisions.  This  study  provides  an  up-to-date  analysis  of  pricing 
developments  for  mainframe-  and  minicomputer-based  software 
products.  The  report  includes  pricing  level  expectations  and  forecasts, 
discounting  trends,  and  discussions  of  multiple-copy  pricing,  use 
pricing,  and  innovative  terms  and  conditions. 

PROFESSIONAL  SERVICES  MARKET  DIRECTIONS 

This  report  profiles  the  rapidly  changing  character  of  the  professional 
services  marketplace.  It  analyzes  major  developments  such  as  vertical 
market  specialization;  emergence  of  strong,  national  firms;  entry  of 
vendors  from  other  delivery  modes;  and  joint  ventures.  Key  success 
factors  for  software  development,  education,  and  consulting  markets 
are  identified. 

SIX  MARKET  SECTOR  OPPORTUNITY  REPORTS 

Each  of  these  reports  provides  a  concise  profile  of  opportunities  within 
an  individual  sector  of  the  software  products  and/or  professional 
services  marketplace.  Included  in  each  report  are  five-year  forecasts 
of  market  size  and  growth  rate,  user  needs  analyses,  market  structure 
descriptions,  and  competitive  profiles. 

Titles  for  the  1985  Software  Products  and  Professional  Services 
program  year  are: 

Fourth-Generation  Languages  Market  Opportunity  Update 
Computer-Integrated  Manufacturing  (CIM)  Market  Opportunities 
Software  Applications  Development  Tools  Markets 
Data  Base  Management  Systems  Markets  ( 

Two  additional  reports  will  be  selected  by  GUen+^from  topics  including: 

Micro-Mainframe  Links 

Applications  Software  for  Telecommunications  Firms 
Network  Management  Software 
Or  other  topics  to  be  determined 
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ANNUAL  PC/END-USER  "STATE  OF  THE  MARKEP'  REPORT 

This  annual  report  provides  an  overview  of  key  events,  issues,  and 
trends  in  the  j?C /End-Use^  portion  of  the  information  services  M*_r 
marketplace.£AMso  includes  forecasts  of  1985-1990  market  size  and 
growth  rates  for  the  PC  software  and  services  portion  of  20  vertical 
and  cross-industry  market  segments. 

MICRO-MAINFRAME:  PC  SOFTWARE  AND  SERVICES  MARKET  UPDATE 


Micro-mainframe  continues  to  represent  major  opportunities  and 
multiple  pitfalls  to  vendors.  This  study,  which  updates  INPUT'S 
extensive  volume  of  past  research,  provides  vendors  with  fresh  insights 
into  this  rapidly  evolving  marketplace.  Topics  addressed  include 
changing  user  decision  criteria,  successful  vendor  strategies,  and 
profiles  of  current  and  future  product  offerings.  Case  studies  will 
highlight  innovative  user/vendor  approaches. 

SELLING  PC  SOFTWARE  TO  CORPORATE  AMERICA 


Fortune  1000  firms  represent  the  bulk  of  PC  software  and  services 
revenue  opportunities  of  the  future,  yet  effective  and  efficient 
distribution  methods  for  reaching  this  huge  market  are  still  missing. 
This  report -will  provide  insights  into  ways  that  alert  vendors  can  take 
advantage  of  this  time-critical  opportunity.  Innovative  approaches  to 
selling  to  corporate  America  will  be  identified  and  assessed.  Topics 
include  user  buying  methods  and  decision  criteria,  identification  of 
distribution  channel  options,  assessment  of  current  and  emerging 
approaches,  and  case  studies.  Recommendations  will  be  provided. 


SIX  MARKET  SECTOR  Ol  'PORTUNITY  REPORTS 


Each  of  these  reports  provides  a  concise  profile  of  opportunities  within 
an  individual  sector  of  the  PC  software  and  services  marketplace. 
Included  in  each  report  are  five-year  forecasts  of  market  size  and 
growth  rate,  user  needs  analyses,  market  structure  determinations,  and 
competitive  profiles. 

Titles  for  the  1985  PC^End'  Ureterogram  year  are: 
Multiuser  Systems  Opportunities 

Integrated  Analysis  SystemsWbeyond  Symphony,  Framework, 
etc.)  ^N. 
PC  Software  for  Process  Control 

Sales  and  Marketing  Applications  Markets  .      1  \  i 

XMPuT  vo'.+V>  ci»e^ 

Two  additional  reports  are  to^  be  selected  by -clients  from  topics 
including: 

Business  Graphics 

PC  Consulting  and  Education  Markets 

UNIX  Directions  and  Limits 

Or  other  topics  to  be  determined 
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VERTICAL  AND  CROSS-INDUSTRY  MARKETS  REPORT  SERIES 

provide*  insight  into  the  latest  opportunities  and_ caveats  of  20 
different  major  market  segments.  Each  segment  is  a  self-contained 
analysis  providing  five-year  (1985-1990)  user  expenditure  forecasts  and 
analysis  of  market  sizes  and  growth  rates.  Identifies  key  events, 
issues,  and  trends  related  to  user  needs  and  vendor  strategies.  Includes 
competitive  profiles  and  market  share  analysis. 

"EXECUTIVE  VIEWPOINT"  (MONTHLY  NEWSLETTER) 

^  A  personal  newsletter  from  Peter  Cunningham,  INPUPs^president/^v 
jj-f    nighlightiAg.  and  interpreting,  key  events  and  trends  ww&n  can  have  a 
major  impact  on  clienM  current  strategies  and  future  plans. 


INQUIRY  SERVICE  AND  SUPPORT 

Our  Hotline  staff  is  available  by  phone  ^  hours  a  day  to  answer  your 
questions  on  issues,  trends,  and  events  relating  to  MAPS  1985  areas  of 
analysis.  INPUT'S  California  and  New  Jersey  research  libraries  are  also 
available  to  subscribers  who  wish  to  explore  topic  areas  in  more  depth. 

ACCESS  TO  SENIOR  INPUT  STAFF 

INPUT'S  senior  consultants  and  analysts,  many  of  whom  have  been 
watching  the  information  services  market  for  over  20  years,  are 
available  to  respond  to  your  questions. 

ON-SITE  CLIENT  PRESENTATION  v 

In  order  to  keep  their  entire  staftjcurrent  on  fast-changing  industry 
developments  and  trends,  clients  receive  an  annual  presentation  at 
their  site  from  a  senior  member  of  INPUT'S  staff.  This  presentation, 
offered  in  the  fourth  quarter  of  the  year,  provides  attendees  with  a 
fresh  perspective  on  issues  of  immediate juse  for  planning  and  decision 

t otjKlPUT  at  your  location  at 


making,  presented  by  a  senior  executive  (  3+,  INPUT  at  your 
no  charge.^You  determine  the  attendees. 

VENDOR  FINANCIALWATCH 

A  quarterly  summary  of  financial  trends  of  over  90  publi  held 
information  services  vendors.  Shows  revenue  and  net  income  results  by 
company  for  each  of  the  last  eight  quarters,  plus  comparative  growth 
rates  on  an  annual  as  well  as  rolling  average  basis.  Summarizes  trends 
by  major  delivery  mode  and  includes  commentary  on  acquisition 
activities. 

ANNUAL  CLIENT  CONFERENCE 

Held  in  1985  in  San  Francisco  in  late  summer,  th^  annual  conference 
enables  INPUT  domestic  and  international  clients  to  g^up\toisdate  on 
industry  events  and  directions^  well  as  meet  INPUT'S  other  vendor 


and  user  clients.  /  ft-&)&£LS 


PROCESSING/TURNKEY  SYSTEMS  MARKETS  PROGRAM 


ANNUAL  PROCESSING/TURNKEY  "STATE  OF  THE  MARKET"  REPORT 


This  annual  report  provides  an  overview  of  key  events,  issues,  and 
trends  in  the  processing  and  turnkey  systems  portion  of  the  information 
services  marketplace?*  Includes  forecasts  of  1985-1990  market  size  and 
growth  rate$for  processing  and  turnkey  portions  of  20  vertical  and 
cross-industry  market  segments. 

SYSTEMS  INTEGRATION:  OPPORTUNITIES  AND  CHALLENGES 

Systems  integration  offers  large  contract  potential  for  vendors  skilled 
in  providing  multiple  delivery  mode  services.  Initially  government,  and 
now  commercial  sectors,  are  accelerating  their  willingness  to  embrace 
this  approach.  This  study  identifies  the  most  attractive  segfefn$\s, 
profiles  the  competitive  environment,  analyzes  the  relative  potential 
of  each  major  component  of  systems  integratiory^gnd  specifies  keys  to 
success.  Five-year  market  sizes  and  growth  rates  are  provided. 

ELECTRONIC  INFORMATION  INTERCHANGE  (Ell)  MARKET 
OPPORTUNITIES 

This  study  analyzes  the  rapidly  evolving  marketplace  of  electronic  . 
information  interchange  between  independent  business  entities.  pr*?*** 
/Includes pcofi I es  of  opportunities  and  challenges  in  Ell  application  areas 
'sujfih  as jJg|^  manufacturer-supplier,  provider-agent,  software  publisher- 
retailerTpfijs  others. 

SIX  MARKET  SECTOR  OPPORTUNITY  REPORTS 

Each  of  these  reports  provides  a  concise  profile  of  opportunities  within 
an  individual  sector  of  the  processing  and/or  turnkey  systems 
marketplace.  Included  in  each  report  are  five-year  forecasts  of  market 
size  and  growth  rate,  user  needs  ane+yst^  market  structure,  and 
competitive  profiles. 

Titles  for  the  1985  processing  and  turnkey  systems  program  year  are: 

Check/Credit  Card  Authorization  Services  Markets 

Project  Management  Systems  Markets 

Correspondent  Banking  Services  /-l<**"***  * 

Opportunities  for  Selling  Services  to  Telecommunications  Firms 

Two  additional  reports  selected  by  clients  from  topics  such-as:  I 

CAD/CAM  Market  Outlook:  l985-rf89-^- 
Electronic  Funds  Transfer  Opportunities 
Tax  Processing  Markets 


Legal  Services  Markets  ~.    ,    ,  _l  *wa_* 
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ANNUAL  SOFTWARE  "STATE  OF  THE  MARKET"  REPORT 

This  annual  report  provides  an  overview  of  key  events,  issues,  and 
trends  in  the  software  products  (mainframes  and  minicomputer Jbased) 
and  professional  services  portions  of  the  information  services 
marketplace.^/ncludes  forecasts  of  1985-1990  market  size  and  growth 
rate^for  software  products  and  professional  services  modes  of  20 
vertical  and  cross-industry  market  segments. 

SOFTWARE  PRODUCT  PRICING  TRENDS^- H?85  ^ 

Pricing  is  one  of  management's  most  critical  and  complex  product-  ^ 
related  decisions.  This  study  provides  an  up-to-date  analysis  of  +985 
pricing  dey^elopments  for  mainframe-  and  minicomputer -based  software 
products^  fncTudes  pricing  level  expectations  and  forecasts,  discounting 
trends,  as  woltSas  discussions  of  multiple^copy  pricing,  usa^e  pricing, 
and  innovative  terms  and  conditions. 

PROFESSIONAL  SERVICES  MARKET  DIRECTIONS 

This  report  profiles  the  rapidly  changing  character  of  the  professional 
services  marketplace^  Analyzes  major  developments  such  as  vertical 
market  specializatiorfflemergence  of  strong,  national  firms/jWdt%ntry 
of  vendors  from  other  delivery  modesj|and  joint  ventures.  Wten+tfie?  key 
success  factors  for  software  development,  education,  and  consulting " 
markets^c^a  idW'rvfieA- 

SIX  MARKET  SEG^O^TOPPORTUNITY  REPORTS 

Each  of  these  reports  provides  a  concise  profile  of  opportunities  within 

an  individual  sector  of  the  software  products  and/or  professional 

services  marketplace.  Included  in  each  report  are£ive-year  forecasts  . 

of  market  size  and  growth  rate,  user  needs  oneAys1^  market  structure^* <-r'pttoH/ 

and  competitive  profiles.  \  ^ 

Titles  for  the  1985  software  products  and  professional  services  program 
year  are:  *  5  - 

Fourth-Generation  Languages  Market  Opportunity  Update 
Computer^lntegrated  Manufacturing  (CIM)  Market  Opportunities 
Software  Applications  Development  Tools  Markets 
Data  Base  Management  Systems  Markets 

Two  additional  reports  selected  by  clients  from  topics  such  ast 

A 


Micro^i^Mainframe  Links 

Applications  Software  for  Telecommunications  Firms 
Network  Management  Software  -> 


i    h  c  m^Ipc/end-usernprogram 

ANNUAL  PC/END-USER  "STATE  OF  THE  MARKET"  REPORT 

This  annual  report  provides  an  overview  of  key  events,  issues,  | 
trends  in  the  PC/End-User  portion  of  the  information  services 
marketplace^ Also  includes  forecasts  of  1985-1990  market  sizt 
growth  rates  for  the  PC  software  and  services  portion  of  20  vei     x  pen%<i*>/\^ 
and  cross-industry  market  segments.  c<j/ji/>v.  ti?'?. 

MICRO-T=oJmAINFRAME:  PC  SOFTWARE  AND  SERVICES  MArAjT 
UPDATE        a.  .  1  \J  roPT«/4^e 


Micro-^ijjjriainframe  continues  to  represent  batn  major  opport'  se*lv/*e€3  *i/it?K£r$ 

and  mulftple  pitfalls  to  vendors.  This  study,  which  updates  INF  |Woc,/7*k> 

extensive  volume  of  past  research,  provides  vendors  with  fresh  ^  ^  \-  \ 
into  this  rapidly  evolving  marketplace.  Topics  addressed  indue 
changing  user  decision  criteria,  successful  vendor  strategies,  ai 
profiles  of  current  and  future  product  offerings.  Case  studies  \ 
highlight  innovative  user/vendor  approaches. 

SELLING  PC  SOFTWARE  TO  CORPORATE  AMERICA 

Fortune  1000  firms  represent  the  bulk  of  PC  software  and  services 
revenue  opportunit^of  the  future,  yet  effective^f ficient  distribution 
methods  for  reaching  this  hugemarket  are  still  missing.  This  report 
will  provide  insights  into  ways^alert  vendors  can  take  advantage  of  this 
time^critical  opportunity.  Innovative  approaches  to  selling^corporate 
America  will  be  identified  and  assessed.  Topics  include  user  buying 
methods  and  decision  criteria,  identification  of  distribution  channel 
options,  assessment  of  current  and  emerging  approaches,  and  case 
studies.  Recommendations  will  be  provided. 

SIX  MARKET  SECTOR/PROFtL^REPORTS 

Each  of  these  reports  provides  a  concise  profile  of  opportunities  within 
an  individual  sector  of  the  PC  software  and  services  marketplace. 
Included  in  each  report  are  five-year  forecasts  of  market  size  and 
growth  rate,  user  needs  analysis,  market  structure,  and  competitive 

Profiles-  e  4*WL**w*, 

Titles  for  the  1985  PC/end-user  program  year  are: 


Multiuser  Systems  Opportunities 

Integrated  Analysis  Systems:  (BeyondiSymphony,  Framework, 
etc.)  '  r 


Sales  and  Marketing  Application  Markets  .  / 

Two  additional  reports  to  be  selected  by  clients  from  topics  such  asi 

A 

Business  Graphics 

PC  Consulting  and  Education  Markets  A 
UNIX  Directions  and  Limits  . 


I  INDUSTRY  MARKETS  PROGRAM \ 
is  A  VERTICAL  AND  CROSS"17!^! 


2s 


2.  i>  5: 


2.  1.  6: 


NDUSTRY  MARKETS 

REPORT  SERIES  t 

Provides  *afrt*  insight   into  the  latest     opportunites  and 
caveats  of  20  different  major  market  segments.   Each  segment 
is  a  self-contained  analysis  providing  five  year  <1985- 
1990)    user  expenditure  forecasts  and  analysis  of  market 
sizes  and  growth  rates. ident if ies  key  events,    issues  and 
trends  related  to  user  needs  and  vendor  strategies, 
includes  competitive  profiles  and  market  share  analysis. 

"EXECUTIVE  VIEWPOINT"  (MONTHLY 
NEWSLETTER) 

p,  personal  newsletter  from  peter  Cunningham,    input  s 
president,   highlighting  and  interpreting  key  events  and 
trends  which  can  have  a  major  impact  on  client's  current 
strategies  and  future  plans. 

INQUIRY  SERVICE  AND  SUPPORT 

Our  hotline  staff  is  available  by  phone  14  hours  a  day  to 
answer  your  questions  on  issues,    trends  and  events  relating 
to  maps  1985  areas  of  analysis,    input's  California  and  new 
jersey  research   libraries  are  also  available  to  subscribers 
who  wish  to  explore  topic  areas  in  more  depth. 

ftCCESS  TO  SENIOR  INPUT  STAFF  m  u 

input's  senior  consultants  and  analysts,   many  of  whom  have 
been  watching  the  information  services  market  for  over  28 
years,   are  available  to  respond  to  your  questions. 

ON-SITE  CLIENT  PRESENTATION 

In  order  to  keep  their  entire  staff  current  on  fast 

changing  industry  developments  and  trends,   clients  receive 

T2r2l  presentation  at  their  site  from  a 

of  innut'5  staff.     This  presentation,   offered  in  the 

If  Jhe  year?  provides  attendees  with  a  fresh  perspective  on 
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issues  of  immediate  use  for  planning,  and  decision  making^  ^ 

2.  1.8:  VENDOR  FINANCIAL  WATCH  V  /^^y 

A  quarterly  summary  of  financial  trends  of  over  90 
publically  held   information  services  vendors.  Shows 
revenue  and  net   income  results  by  company  for  each  of  the 
last  eight  quarters,    plus  comparative  growth  rates  on  an 
annual  as  well  as  rolling  average  basis,   summarizes  trends 
by  major  delivery  mode  and  includes  commentary  on 
acquisition  activities.  fj  ' 

2.1.9:  ANNUAL  CLIENT  CONFERENCE  J><^ 

Held  in  1985  in  san  francisco        late  summer,  this 
UllHMlT  annual  conference  enables  inpuWclients  to  get  up- 
to-date  on  industry  events  and  directions  as  well  as  meet 
input's  other  vendor  and  user  clients. 

2.2:  PROCESSING/TURNKEY  SYSTEMS 

2.3:  MARKETS  PROGRAM 

2  3.1:  ANNUAL  PROCESSING/TURNKEY  "STATE  OF 

2.3.2:  THE  MARKET"  REPORT 

This  annual  report  provides  an  overview  of  key  events, 
issues  and  trends  in  the  processing  and  turnkey  systems 
portion  of  the  information  services  marketplace,  includes 
forecasts  of  1985-199(5  market  size  and  growth  rate  for 
processing  and  turnkey  portions  of     20  vertical  and  cross- 
industry  market  segments. 


2.3.3:  SYSTEMS   INTEGRATION:  OPPORTUNITIES 

2.3.4:  AND  CHALLENGES 

Systems  integration  offers  large  contract  potential  for 
vendors  skilled  in  providing  multiple  delivery  mode 
services,    initially  government,   and  now  commercial  sectors, 
are     accelerating  their  willingness  to  embrace  this 
approach,   this  study  identifies  the  most  attractive 
segments,    profiles  the  competitive  environment,  analyzes 
the  relative  potential  of  each  major  component  of  systems 
integration  and  specifies  keys  to  success.     Five  year 
market  sizes  and  growth  rates  are  provided. 

2  3  5-  ELECTRONIC   INFORMATION  INTERCHANGE 

2*.  3*.  6:  (EI  I)    MARKET  OPPORTUNITIES 

This  study  analyzes  the  rapidly  evolving  marketplace  of 
electronic  information  interchange  between  independent 
business  entities.    Includes  profiles  of  opportunities  and 
challenges  infei ijappl icat ion  areas  such  as  pos, 
manufacturer-supplier,    provider-agent , soft ware  publisher- 
retailer,    plus  others. 


2.  3.  7: 


SIX  MARKET  SECTOR  OPPORTUNITY 
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£.3. 8:  REPORTS 

Each  of  these  reports  provides  a  concise  profile  or 
opportunities  within  an  individual  sector  of  the  processing 
and  or  turnkey  systems  marketplace,    included  in  each  report 
are  five  year  forecasts  of  market  size  and  growth  rate, user 
needs  analysis,   market  structure  and  competitive  profiles. 

Titles  for  the  1985  processing  and  turnkey  systems  program 
year  ares 


£.3.8.1:   CHECK/CREDIT  CARD  AUTHORIZATION 

£.  3.  8.  £:  SERVICES  MARKETS 

£383:  — PROJECT  MANAGEMENT  SYSTEMS  MARKETS 

£*3"8"  4:  —CORRESPONDENT  BANKING  SERVICES 

£[3!  8.  5:  —OPPORTUNITIES  FOR  SELLING  SERVICES 

£.3! 8. 6:  TO  TELECOMMUNICATIONS  FIRMS 

£3! 8. 7:   £  ADDITIONAL  REPORTS  SELECTED 

£3* a" 8:  BY  CLIENTS  FROM  TOPICS  SUCH  AS: 

£*.  3*.  8.  8.  1:  •  CAD/CAM  MARKET  OUTLOOK:  1985-89 

2.3.8.8.81  •  ELEC.  FUNDS  TRANSFER  OPPORTUNITIES  "  ^  /   '  /, 

£.3.8.8.3:  •  TAX  PROCESSING  MARKETS  /  d^/j 

2.3.8.8.4:  .LEGAL  _SO^VXCES__MARKETS  ^  ^ 

2.4:         {""SOFTWARE  MARKETS  PRHGRflMJ  jJL  /"  H 

2.  4.  1 :   ANNUAL  SOFTWARE" "STATE  OF 

2.4.2:  THE  MARKET"  REPORT 

This  annual  report  provides  an  overview  of  key  events, 
issues  and  trends  in  the  software  products (mainframe  and 
minicomputer-based)   and  professional  services  portions  of 
the  information  services  marketplace,    includes  forecasts  of 
1985-1990  market  size  and  growth  rate  for  software  products 
and  professional  services  modes  of    £<Z>  vertical  and  cross 
industry  market  segments. 


2  4  3:  SOFTWARE  PRODUCT  PRICING  TRENDS: 1985 

Pricing  is  one  of  management's  most  critical  and  complex 
product  related  decisions,    this  study  provides  an  up-to- 
date  analysis  of  1985  pricing  developments  for  mainframe 
and  minicomputer-based  software  products. incl udes  Pricing 
level  expectations  and  forecasts,   discounting  trends, as 
well  as  discussions  of  multiple  copy  pricing,    usage  pricing 
and  innovative  terms  and  conditions. 

P  4  Us  PROF.  SERVICES  MARKET  DIRECTIONS 

2.4.4:  Th is  report  profiles  the  rapidly  changing  character  of  the 

professional  services  marketplace.   Analyzes  major 
developments  such  as  vertical  market  specialization, 
Ulr  encTof  strong,    national  firms, 

other  delivery  modes  and  joint  ventures,  ^entifies  key 
success  factors  for  software  development,  education  and 
consulting  markets. 
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2.  4.5: 
2.  4.  6: 


SIX  MARKET  SEGMENT  OPPORTUNITY 

REP°R^  of  these  reports  provides  a  concise  profile  of 

S^ISIS  "Kin  an  individual  sector  of  the  so  tware 

products  and  or  professional  ;B^1C!!sm;:kfa^^e;i ^  and 
in  each  report  are  five  year  forecasts  of  market  size  anu 
growth  rate, user  needs  analysis,   market  structure  and 
competitive  profiles. 

Titles  for  the  1985  software  products  and  professional 
services  program  year  are: 


2.  4. 
2.  4. 
2.  4. 
2.  4. 
2.  4. 
2.4. 
2.  4. 
2.  4. 
2.  4. 
2.4. 

39  A 

1_  a    *T  • 

2.4. 
2.  S: 
2.5. 
2.  5. 


6.  1  : 
6.2: 
6.  3: 
6.  4: 
6.  5 1 
6.  6: 
6.  7: 
6.  8: 
6.  8. 
6.8. 
6.  8. 
6.  8. 

I 

,  1 : 


 FOURTH  GENERATION  LANGUAGES 

MARKET  OPPORTUNITY  UPDATE 
—COMPUTER  INTEGRATED  MANUFACTURING 
(CIM)   MARKET  OPPORTUNITIES 

  SOFTWARE  APPL. DEV.    TOOLS  MARKETS 

 DATA  BASE  MANAGEMENT  SYSTEMS  MARKETS 

 £  ADDITIONAL  REPORTS  SELECTED 

BY  CLIENTS  FROM  TOPICS  SUCH  AS: 

•  MICRO-TO-MAINFRAME  LINKS 

•  APPLICATION  SOFTWARE  FOR 

•  TELECOMMUNICATIONS  FIRMS 
>  NEJ^QRKJ^AGEMENT  SOFTWARE 

/feTEND^USE^  ■  

 ANNUAL  P"C/END  USbR 

ii ctqtf  nF  THE  MARKET"  REPORT 

5EL  annual  report   provides  an  overview  of  key  events, 
Issue^'trends  in  the  pc/.nd-u.er  portion  of 
information  services  marketplace.    «1«V  *~ the  pc 
of  1985-19913     market  size  and  growth  rates  for  the  pc 
software  and  services  portion  of  20  vertical  and  cross 
industry  market  segments. 


1 : 

2: 
3: 
4: 


2.  5.  3: 
2.  5.  4: 


o   S  S  - 


MICRO-TO-MAINFRAME:   PC  SOFTWARE  AND 
SERVICES  MARKET  UPDATE  / 

Micro-to-mainframe  ^^^4^^^^.^  study, 
opportunities  and  multiple  ^tfalls  to  venoo 
which  updates  input's  1*J^  vol  urne  of  ^  ™TZ£t*  ly 
•     provided  vendors  with  ^^^-^^IseS^nclude^ang^ng 

jaB[  _  .         j   *r,,4-,,w.e»  oroduct   of  fer i ngs.  case 

SELLINB  PC  SOFTWARE  TO  CORP.  AMERICA  softwire 
Fortune  1080  f^ms  represent  the  b of  pc  so 

^  r^rKet^re^nl^  ss.ro  Tbi.  report ^P^^^, 
insiahts  into  ways  alert  vendors  can  take  aavan*ag« 

E^coroore^ 
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2.  5.  6: 


tonics  include  user  buying  methods  and  decision  criteria, 
Unification  of  distribution  ch  ™*«^~ZT^ 
of  current  and  emerging  approaches,    and  case  studies. 
Recommendations  will   be  provided. 

SIX  MARKET  SECTOR  PROFILE  REPORTS  or.ofii.  of 

Each  of  these  reports  provides  a  concise  Profile  °J 
opportunities  within  an  individual  sector  o  the  P c 
software  and  sorvicos  Jjarkot pljco.  included  «o*~™user 

»t»m  five  year  forecasts  of  mat  Ket  51ie   r:,.- 

J£d.  «rl»t  struct^  ar.d  CO-petitW.  profUes. 

Titles  for  the  1985  pc  end-user  program  year  arei 


2.  5.  6.  1 : 

2.  5.  6.  2s 

2.  5.  6.  3: 

2.  5.  6.  4s 

2a  5.  6.  5  s 

2.  5.  6.  6s 

2.  5.  6.  7s 

2.  5.  6.  7. 

1  5 

2.  5.  6.  7. 

2s 

2.  5.  6.  7. 

3s 

2.  6s 

2.  7s 

2.  7.  1  s 

2.  7.  2.  1  : 

2.7.2.2: 

2.  7.  2.  3 

2.  7.  3  s 

2.  7.  4s 

2.  8  s 

£.  S.  1  s 

a.  a.  2s 

—  MULT I -USER  SYSTEMS  OPPORTUNITIES 

—  INTEGRATED  ANALYSIS  SYSTEMS s (BEYOND 
SYMPHONY,    FRAMEWORK  ETC. ) 

—  PC  SOFTWARE  FOR  PROCESS  CONTROL 

—  SALES  AND  MARKETING  APPL.  MARKETS 
 £  ADDITIONAL  REPORTS  TO  BE  SELECTED 

BY  CLIENTS  FROM  TOPICS  SUCH  ASs 
*  BUSINESS  GRAPHICS  unni/rT. 
t  PC  CONSULTING  AND  EDUCATION  MARKETS 
UNIX  DIRECTIONS  AND  LIMITS 


